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Longwoods Travel USA®

Base: 2023 Person-Trips

Introduction

» Longwoods International began tracking domestic American
travelers in 1985, and has conducted large-scale syndicated visitor
research quarterly since 1990.

* It is currently the largest ongoing study conducted of American
travelers, providing our clients with more reliable data and greater
ability to home in on key market segments of interest.

« An overnight trip is any journey for business or pleasure, outside
your community and not part of your normal routine, where you
spent one or more nights away from home.

» A day trip is any journey for business or pleasure, outside your
community and not part of your normal routine, that did not include
an overnight stay. Day trips involve travel of more than 50 miles
from home.

* This report provides an overview for West Virginia’s domestic
tourism business in 2023.

Methodology
Each quarter, a random, projectable sample of adult members (18 years of
age and over) of a major U.S. consumer panel is invited to participate in

the Longwoods Travel USA® survey. Respondents are selected to be
representative of the U.S. adult population.

For West Virginia, the following sample was achieved in 2023:

# -
& )
Overnight Base Size Day Base Size

1,325 918

For analysis, data were weighted on key demographics to correct for any
differences between the sample and U.S. population targets.
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Size and Structure of West Virginia's Domestic Travel Market

Base: 2023 Overnight Person-Trips

Size of West Virginia Overnight Travel Market - Adults vs. Children

W Adults
Tad% 12.1 Million

W Childran
26% 4.2 Million

Past Visitation to West Virginia

88% of overnight travelers to West
Virginia are repeat visitors

o of overnight travelers to West
65% virginia had visited before in the
past 12 months
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West Virginia's Overnight Trip Expenditures

Base: 2023 Overnight Person-Trips

Average Per Person Per Trip Expenditures on Domestic Overnight Trips - by Sector

[ Average Per Person Per Trip: $194 ]

Last year: 5183 I

Average Per Person

c100 Per Trip:
. Leisure 3186
72 570
850 i3 541
l $28 528 ., . 527 526 oo
. "l m Tim

2023 2022

B Lodging M Restaurant food & beverage W Retail Purchase W Transportation at Destination
B Recreation/ Sighisesing/ Entartainmant

Lengwoods




West Virginia's Overnight Trip Characteristics

Base: 2023 Overnight Person-Trips

Main Purpose of Trip Main Purpose of Leisure Trip
2023 2022
i | s 42%
[] Wisiting friends/ relatives
Visiting friends/ relatives 42% 40%
‘ 12%
Outdoors ﬂ Outdoors 12% 11%
ﬁl' % 2%
Touring Conference/ Touring 11% 12%
Canvention
P BY%
Special event . Special event 8% 6%
L) -
5 L
@ B - Casino 5% 6%
Casino gor
ﬂ 4% Qther business trip Resort 4% 20,
iy Resort
Fil 0 E City trip 3% 5%
- City trip
" 5o, Theme park 1% 2%
‘_}-ﬁ? Business-Laisure

Theme park

Lengwoods




Structure of the West Virginia Overnight Travel Market

Base: 2023 Overnight Person-Trips

2023 West Virginia Overnight Trips Last Year's West Virginia Overnight Trips

B Visiting friends/relatives 42% B Visiting friends/relatives  40%

B Marketabla 46% B Marketabla 47%
B Business T% B Business 9%
B Business-laisura 5% B Businass-leisure as%

Lengwoods




West Virginia's Overnight Trip Characteristics

Base: 2023 Overnight Person-Trips

State Origin Of Trip DMA Origin Of Trip
2023 2022 2023 2022
West Virginla 22% 17% Charleston-Huntington, 8%, 89,
Ohio 14% 11% KY/OH/WV

Pennsylvania 9% 13% Pittsburgh, PA 7% 7%

Virginia 7% 9% Washington, DC 7% 8%
MNorth Carolina 5% 5%

Clarksburg-Weston, WV 5% 2%

Cleveland, OH 5% 4%

New York, NY 5% 4%

' ' ﬁklEy-EluE‘field-Dﬂh Hill, 3% 4%
Season of Trip

Jan - Mar Apr - Jun Total Overnight Person-Trips Columbus, OH 3% 3%

24% 26% Philadelphia, PA 3% 3%

Jul-sep | Oct-Dee Los Angeles, CA 3% 2%
26% 24%

Lengwoods




West Virginia's Overnight Trip Characteristics

Total Nights Away on Trip

B VWest Virginia B U.S. Norm

15% 20% 25% 0%

U.S. Norm

3.8

Average Nights

West Virginia
4.0
Average Nights

Base: 2023 Overnight Person-Trips

Nights Spent in West Virginia

1 night AT%
3-4 nights 2404,
5-6 nights
of each trip was
65%, spent within the
7+ nights destination
0% 5% 10%% 15% 209% 25% 30% a5%  40%

of nights

2.6

year

2.8

Average number ‘ Average last ‘

Lengwoods



West Virginia's Overnight Trip Characteristics

Base: 2023 Overnight Person-Trips

Size of Travel Party
§ Adults B Children

West Virginia

B ..

Average number of people
U.S. Norm

= o 29

Average number of people

KT 5 ,
e ral of travel parties had a travel party
L]
= A 19% member that required accessibility
e services

X
XLyy>

U.S. Norm: 17%g

Satisfaction with Ease of Accessibility
Ease of Accessibility only asked to those with travel limiting disabilities within travel party

Neither satisfied / nor _ s
dissatisfied
Somewhat dissatished - 7%

Very dissatisfiad I 1%

0% 10%% 20°% 30% 40% 0%

Lengwoods



West Virginia's Overnight Trip Characteristics

Base: 2023 Overnight Person-Trips

Travel Party Age

1949/, of trips only had one person in

the travel party B West Virginia B U.S. Norm
U.S. Norm: 24%% & years of age and younger m 14%
—
612 yoars o age | — 17
Composition of Immediate Travel Party 1317 . 000 00 B0
- i | -7 years of 00 | 15
Base: 2023 Overnight Person-Trips that included more than one person
. I o
B West Virginia B L.5. Norm 18-24 Years of age D v
Y _ I
SPousepartne N 3% 254 years of a0 N -
I 2
Childiren) s 3544 years of age | 72
. | 30%
Friend(s) 1;:: 45-54 years of age | 2¢"
. 15% I,
Other relative(s) 13% 5564 years Of age 2;:"'"
o .
e ”'*"‘ 65 years of age and older P
Business associate(s) :E O 109 20 0% 40%
0% 10% 20% 30T A0%: 50% B0% TS
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West Virginia's Overnight Trip Characteristics

Transportation Used to get to Destination

839% of overnight travelers use own
car/truck to get to their

destination 0 .o

Previous year: Hii%x

W 2023 W 2022

11

- R
gy JE

I
BUS g%

Online taxi sovice | 113

1
DT/ R —————— O

. I
Taxi cab _W" g9,

T 7

——
otorcy e 70,

. I
Ship / boat | %/

Question updated in 2020

Base: 2023 Overnight Person-Trips

Type of Vehicle Used to get to Destination

; B West Virginia B U.5. Norm

B&%G
Bty
II —-—" L i % 4%
B e sl

Gasoline Hybrid Diesel Electric Plug-in Hybrid

Transportation Used within Destination

B West Virginia B U.5. Norm

O carftruck 4%

&1%

 RED
Rental car N 71

I

Online Taxi Service | 167

Camper, RV [T

Bus TR (%
US I o

Lengwoods



West Virginia: Pre-Trip

Base: 2023 Overnight Person-Trips

Trip Planning Information Sources Length of Trip Planning
B West Virginia B U.5. Norm
West Virginia LS. Morm
18%
A hotel or resort
Aauce from retatves oriencs | '~
2 months 12% 17%
I -
Social Media
I o
3-5 months 13% 18%
onine travet acanciee NN - :
filinee travvel agancies
e |
— ] e " b
11
Destination Websilas
I -
advance
A fravel agenticompany
B
_ &% Did not plan anything
Short term rental websites _ - in advance 22% 18%
Traval guidejother books
—
0% 5% 10% 15% 20% Lengwoods




West Virginia's Overnight Trip Characteristics

Base: 2023 Overnight Person-Trips

Method of Booking Accommodations

B West Virginia B U.S. Norm

2023 2022
Y
Hotal or resort
I, oo Eﬁﬂ Hotel 38% 40%
Onling travel agencias ,
. | Home of friands |
i
Short term rental websites
H‘ Motel 17% 18%
I
Trovel agenicomoany | 15
ﬁ Resort hotel 1% 10%
O
Destination websites _ a5
Campground / BV 9%, 10%
I o =
Arinelcommercial e |
ﬂﬂm Bed & breakfast 7% 10%
Visitors' bureaulgovarnment tourism e il
ofice. [N =
/ﬁ\l Rented cottage / - 7o;
E— cabin
Auto club/ass _ -
0% 5% 10% 15% 20% 254 e 5%  40%
Lﬁ”gﬁ.‘??ds




West Virginia: During Trip

Activity Groupings

Outdoor Activities

B 3%

U.S. Norm: 4784

inr
H 49%

U.S. Norm: G4ty

Cultural Activities

. N

IIN 31%
—
U.S. Norm: 28%%

Business Activities

U.S. Norm: 159G

Sporting Activities

\w{/ 20%

U.S. Norm: 20%%G

Entertainment Activities

=ay

53 &

P N w3

Base: 2023 Overnight Person-Trips

Activities and Experiences (Top 10)

2023

Shopping 22%
Sightseeing 24%
Landmark/historic site 17%
Attending celebration 16%
National/state park 15%

Hiking/backpacking 15%

Mature toursiwildlife 3
viewing/birding 13%

Swimming 12%
Casino 12%

Museum 12%




West Virginia: During Trip

Base: 2023 Overnight Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Overnight Person-Trips that included Shopping
Weast Virginia LS. Morm West Virginia U.5. Norm
E
s Shopping at locally owned e
businoases 48% 48% —_—lr Fast food 53% 45%
Convenience/grocery é| i g
oo shopping 48% 42% = Casual dining B1% 56%%
L
{.ﬁ Dutlet/mall shopping 47% 4475 Uniquefocal food 26% 0%
r‘,;::“ LI )
P Souvenir shopping 42%, 38% Carry-outffood delivery 219, 22%,
Tidak ﬁﬂ sanvica
| SEEE‘] stores (Walmart, 42% 30% B picnicking 16% 1%
FTrore
F;:ﬁ Farmars market 25% 17% . Finelupscale dining 13% 19%
= =
o=
g Antiguing 24% 12%

Lengwoods




West Virginia: During Trip

Base: 2023 Overnight Person-Trips

% Very Satisfied with Trip*

R roorsees o [ -
L?.] Sightsesinglatiractions
ﬁl Guality of accommodations
|

a
74 fﬂ <PG Safety/security

of overnight travelers were
very satisfied with their overall % Quality of fosd

trip experience
% Clearliness

@ Walue for money

‘m

', TO—
F 8§

2 oo [ ~

51%

0% 10M% 20% 30% 40% 50% 60% T
*Very satisfied = selected top box on a five point scale Lm‘ngwnods
Question updated in 2020 Ease of Accessibility only asked to those with travel limiting disabilities within travel party ha o




Demographic Profile of Overnight West Virginia Visitors

Base: 2023 Overnight Person-Trips
Household Income

Age
W 2025 W20z (Average Income: 641K | B12-24 B2534 B3544 W45-54 B55-64 M5+
+
150K + -ﬁuﬁfi: West Virginia [
N s Average Age
I
$100 - $140.9K e 10; SR
575 - $99 9K =1m Previous Year ﬁ
3 verage Age
I 0
350 - 57459 p— 20 42
PR ——————————
S N 50
LhE 10% 20% % 40% W Bl

Educational Attainment Employment

B 2023 W 2022 B Full time / self-employed W Part time B Retired / not employed fother

185 West Virginia West Virginia's Previous Year

High school or less/ I -
Other | -

0% 10% 20% 0% 40%

Lengwoods




Demographic Profile of Overnight West Virginia Visitors

Base: 2023 Overnight Person-Trips

Gender Marital Status

B West Virginia B U.S. Norm

. . a6%
Male
47% Motk BB

Divorced / widowead [ - 20%
saparated 17%

Sexual Orientation

U.S. Norm U.S. Norm

50% ' 50%

B 'West Virginia B U.5. Norm

. BE%

B

Gay/lesbian B s

Bisexual =%a%

Other™ot sure Ilzi:"‘EI

Lengwoods




Demographic Profile of Overnight West Virginia Visitors

Base: 2023 Overnight Person-Trips

Race Military Status

B White B African-American 0 Other
B West Virginia B U.S. Norm

West Virginia West Virginia's Previous Year
100%
£8% 00 _
A5 Mever served I_Ttthe
- T EIF':II'
T
0% —
Veteran
5% A
B B% 1% oy
o . - ]

Currenily on active duty

I4%

Hispanic Background

W 2023 W 202z On active duty for training 2%
g% in the Reserves or
Mational Guard | 1%
0% 200 4% G0 ande 100%

Yas Lengwoods




Demographic Profile of Overnight West Virginia Visitors

Base: 2023 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

202004

LS. Norm _ 23% 33% 17% 15% 1%

Children in Household

West Virginia West Virginia's Previous Year

B No children under 18 65% B Mo children under 18 53%

B Any 1317 22% B Any 1317 23%

B Any&-12 24% I B Anyg-12 25%
. . . B Any child under & 17% l I . B Any child under & 20%

Lengwoods
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Size and Structure of West Virginia's Domestic Travel Market

Base: 2023 Day Person-Trips

Size of West Virginia Day Travel Market - Adults vs. Children

W Adults
B2% 42.1 Million

B Children
18% 9.4 Million

Lengwoods




West Virginia's Day Trip Expenditures

Base: 2023 Day Person-Trips

Average Per Person Per Trip Expenditures on Domestic Day Trips - by Sector

[ Average Per Person Per Trip: %54 ]

Last year: a1

Average Per Person

£40 Per Trip:
. Leisure 384

525
3
3= 20
) I I I i

a0

524
Sz F19
I I 3

2023 2022

B Restaurant food & beverage W Retail Purchase W Transportation at Destination
B Recreation/ Sightseaing! Entartainment

Lﬁngwnpr_:_is




West Virginia's Day Trip Characteristics

Base: 2023 Day Person-Trips

BerT»w BT

Main Purpose of Trip

33%
Visiting friends! relatives

14%
Touring
1M1%
Shopping
10%

Outdoors

8%

Spacial event
6%

City trip

6%

Casino

2%

Cruise

1%

Conferance)
Canvantion

3%
Dther business frip

jed™

3%

Businass-Laisura

Main Purpose of Leisure Trip

2023 2022
Visiting friends/ relatives 33% 39%
Touring 14% 12%
Shopping 1% 9%
Outdoors 10% 9%
Special event 8% 6%
City trip 6% 6%
Casino 6% 6%
Cruise 2% 2%

Lengwoods



Structure of the West Virginia Day Travel Market

Base: 2023 Day Person-Trips

2023 West Virginia Day Trips Last Year's West Virginia Day Trips

B Visiting friends/relatives 33% W Visiting friends/relatives 39%

B Marketabla 59% B Marketabla £3%
B Business 5% B Business 4%
B Business-laisura 3% B Business-leisure 3%

Lﬁngwngqs




West Virginia's Day Trip Characteristics

Base: 2023 Day Person-Trips

State Origin Of Trip DMA Origin Of Trip

2023 2022
West Virginia 31% 29% o e
Ohio 15%  14% O e atow Huntington, 14% 15%
e S Pittsburgh, PA 13% 10%

Virginia 9% 8%
Clarksburg-Weston, WV 6% 5%
&?kley-ﬂlueﬂeld-ﬂak Hill, 50, 8%
' ' Cleveland, OH 5% 4%
Season of Trip Columbus, OH 4% 3%

Jan - Mar Apr - Jun Total Day Person-Trips

289 4%, Roanoke-Lynchburg, VA 3% 2%

2
Jul - Sep Oct - Dac
24% 24%

Lengwoods




West Virginia's Day Trip Characteristics

Base: 2023 Day Person-Trips

Size of Travel Party
B Adults W Children

West Virginia

s o 27

Average number of people
U.S. Norm

Average number of people

of travel parties had a travel party
14% member that required accessibility

services

U.S. Norm: 15%%

Lﬁngwnpqs




West Virginia's Day Trip Characteristics

Base: 2023 Day Person-Trips

Travel Party Age

2149 of trips only had one person in o
the travel party B West Virginia B U.S. Norm

U.S. Norm: 25% 5 years of age and younger 1% 195

Composition of Immediate Travel Party 1317 years of age I,
) I 1

Base: 2023 Day Person-Trips that included more than one person

21%u
B West Virginia B L.5. Norm 18-24 years of age I
Y _ I -
S )y 25-34 years of 200 N 7'
I 1
i o) e S0 3544 years of age | ¢
e M 17 I
Friend!(s) E—_N_17 4554 years of age N 25
. 14% ]
Other relative(s) =1 2%, 558-64 years of age _EF"E,;,?::.“=1
Parents) e I ¢
o S years of g and ol N 2.
Business associate(s) ET’; O 109 20 0% 40%
0% 10% 20% 30 405 50% B0% T

Lengwoods




West Virginia: During Trip

Activity Groupings

Outdoor Activities

B 7%

U.S. Norm: 3284

Entertainment Activities

inr
H 42%

U.S. Norm: A0%%q

Cultural Activities

. N
i

U.S. Norm: 20%G

Sporting Activities

\w{/ 15%

U.S. Norm: 14%g

23%

Business Activities

U.S. Norm: 10%q

Base: 2023 Day Person-Trips

Activities and Experiences (Top 10)

2023

Shopping 26%
Sightseeing 18%
Landmark/historic site 12%
Attending celebration 11%
National/state park 10%
Casino 9%
Hiking/backpacking 8%
Museum 8%

Local parks/playgrounds 8%

Mature toursiwildlife 804
viewing/birding




West Virginia: During Trip

Base: 2023 Day Person-Trips

Shopping Types on Trip Dining Types on Trip
Base: 2023 Day Person-Trips that included Shopping
Weast Virginia LS. Morm West Virginia U.5. Norm
T
‘ﬁ Outlet'mall shopping 50% 45% % Fast food 45% 39%
L] é
i Shopping at locally cwned ; | i
businesses 4T% 42% = Casual dining 40% 43%
Big box stores (Walmart, .
[aam!]] Coston) 28% 26% Uniquefocal food 21% 20%
= ol
Convenience/grocerny Carry-outffood delivery
. 26% 26% . 12% 12%
o0 shopping “ SRMvice
(o s) . . Y| .
@-—1 Souvenir shopping 22% 23% L Picnicking 1% 9%
=
T
E{;{ Farmers market 16% 13% . ﬁﬁ Fina/upscale dining 9% 10%
=, =
Antiguing 14% 12%

-

Lengwoods




Demographic Profile of Day West Virginia Visitors

Base: 2023 Day Person-Trips

Household Income Age
N 2023 M 2022

(Average Income: 61.9K :: B18-24 B25-34 B35-44 W45-54 5564 W65+

. s West Virginia
S150K + g o [P
— , Average Age
12-""::' i .I.I . : L) 12 Il||
100 - $149.8K 1 44,3 )
$75 - $99.0K = e Previous Year PR
109 . : » ) Average Age
id g 15 el B A AL
35D - 574K e 7 4z
51%
< 549 9K 5as,
0% 10% 20% )% 40%, 50%  B0%
Educational Attainment Employment
B 2023 W 2022 B Full time / self-employed W Part time B Retired / not employed fother
245 West Virginia West Virginia's Previous Year

g e
ome coTeie I -
High school or less/ I
Other | -

0% 10% 20% 0% 40%

Lengwoods




Demographic Profile of Day West Virginia Visitors

Base: 2023 Day Person-Trips

Gender Marital Status

B West Virginia B U.S. Norm

545
Male
48% Single {never mared | 75

Divorced / widowead [ - 21%
saparated 19%

Sexual Orientation

U.S. Norm U.S. Norm

50% ' 50%

B 'West Virginia B U.5. Norm

) Bt

B

Gay/lesbian B s

Bisexual =: §

Other™ot sure Ilzi:"‘EI

Lengwoods




Demographic Profile of Day West Virginia Visitors

Base: 2023 Day Person-Trips

Race

B White B African-American 0 Other

West Virginia West Virginia's Previous Year
T 83%
100% 20%
TE%
TE%
0% —
5% A
5% 5% % 8%
0% . - ™ .

Hispanic Background

B 2023 W 2022

4%

Yas

Military Status

B West Virginia B U.S. Norm

Mever served in the
military

&%
Veateran
B
Currenily on active duty
I L
On active duty for training | 1%
in the Reserves or
Mational Guard | 1%
0% 0% A% Gl A% 100%

Lﬁngwngqs



Demographic Profile of Day West Virginia Visitors

Base: 2023 Day Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members

202004

LS. Narm _ 23% 3% 18% 15% 10%

Children in Household

West Virginia West Virginia's Previous Year

B HNo children under 18 55% B Mo children under 18 53%%

Any 1317 22%

|
Ay B6-12 20% B Anyg-12 25%,
Any child under & 18% . . . B Any child under & 20%

Any 1317 20%

Lengwoods
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