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The travel sector is an integral part of the West Virginia economy. Visitors generate 

significant economic benefits to households, businesses, and government and will be a 

critical driver of the state’s future. In 2023, more visitors came to West Virginia than ever 

before, direct spending reached all-time highs, and tourism-supported jobs accounted for 

nearly 7% of all jobs in the state and a total of $2.1 billion of income.

By monitoring the visitor economy, policymakers can inform decisions regarding the funding 

and prioritization of the sector’s development. They can also carefully monitor its successes 

and future needs. This is especially true as West Virginia’s tourism industry transitions from 

post-pandemic recovery to growth and expansion. By establishing a timeline of economic 

impacts, the industry can track its progress.

To quantify the significance of the visitor economy in West Virginia, Tourism Economics 

developed a comprehensive model detailing the far-reaching impacts arising from visitor 

spending. The results of this study show the scope of the visitor economy in terms of direct 

visitor spending, along with total economic impacts, jobs, and fiscal (tax) impacts in the 

broader economy.

An IMPLAN input-output model was constructed at the state level. The model traces the flow 

of visitor-related expenditures through the state’s economy and their effects on employment, 

wages, and taxes. IMPLAN also quantifies the indirect (supplier) and induced (income) 

impacts of tourism. Tourism Economics then cross-checked these findings with employment 

and wage data by sector.

Visitors included out-of-state residents who traveled at least 30 miles to a West Virginia 

destination, and all travelers who stayed overnight or traveled more than 50 miles to the 

destination. The primary source of the employment and wage data is the Regional Economic 

Information System (REIS), maintained by the Bureau of Economic Analysis. This is more 

comprehensive than Bureau of Labor Statistics (ES202/QCEW) data because sole-

proprietors do not require unemployment insurance and are not counted in the ES202 data.

The analysis draws on the following data sources:

• Longwoods International survey data – domestic volume and spending data for visitors to 

West Virginia

• Bureau of Economic Analysis and Bureau of Labor Statistics: employment and wage data, 

by industry 

• Lodging performance data, including room demand, room rates, occupancy, and room 

revenue, for hotels 

• Tax collections: Lodging and sales tax receipts by industry

• Tourism Economics: International travel data for overseas, Canadian, and Mexican travel 

to West Virginia based on aviation, survey, and credit card information

Introduction
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Key Findings

The Visitor Economy Drives Economic Impact

Visitor volume to West Virginia rose 3.2% from 2022 and reached 75 million visitors. These 

visitors spent $6.3 billion in the state, 5.6% more than in 2022. These levels are the highest 

ever for both visitation and spending.

Total Economic Impacts of Tourism in West Virginia (2023)

Total Jobs 
Supported

60K
Total Labor 

Income

$2.1B
Total Taxes 
Generated

$1.0B

The visitor spending impact of $6.3 billion generated a total economic impact of $8.7 billion 

in West Virginia in 2023, including indirect and induced impacts. This total economic impact 

sustained nearly 60,000 jobs and generated $1.0 billion in tax revenues in 2023, including 

$600 million in state and local tax revenues.

$2.4B $3.9B
Overnight 

Visitor 
Spending

Day Visitor 
Spending

+ =
Total Visitor 
Spending

$6.3B

Visitors to 
West Virginia

75M
2.3 MILLION
Increase in Visitors to 
West Virginia in 2023

Total 
Economic 

Impact

$8.7B
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In 2023, West 
Virginia set 
new records 
for visitation 
and visitor 
spending.



VISITOR SPENDING
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Visitor Volume

Visitor spending on food and beverage grew to 

$1.7 billion in 2023, 26% of the total. 

Recreation spending rose to $1.5 billion, a 24% 

share of the total. Visitors spent a total $0.8 

billion on lodging, or 13% of all visitor spending. 

Retail and transportation spending accounted 

for 20% and 16% of the total, respectively in 

2023. 

Visitors to West Virginia spent $6.3 billion 

across various sectors in 2023.

Visitor Spending

West Virginia Visitor Volume
Amounts in millions

Visitor volume to West 

Virginia increased 3.2% 

in 2023, after two 

previous years of 

significant growth and 

recovery. This growth 

rate outpaced that of the 

U.S. overall at 2.5%. 

Just over 75 million 

visitors came to the 

state in 2023, including 

domestic day and 

overnight, and 

international visitors. 

This level was 2.3 

million more than in 

2022.

Visitor Volume and Spending

Source: Tourism Economics

Note: Lodging spending is calculated as an industry.

Source: Tourism Economics

FOOD &
BEVERAGE

$1.7B
26%

LODGING
$0.8B

13%

RECREATION
$1.5B
24%

TRANSPORT
$1.0B
16%

RETAIL 
$1.3B
20%

Visitors to 
West Virginia 
spent $6.3 
billion in 
2023.

3.2%

-21.8%

15.1%
10.1%

West Virginia Visitor Spending
Amounts in $ billions

Source: Tourism Economics

5.6%

-21.3%

27.4%

16.3%
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1.7%13.8%

In 2023, visitor spending in West 
Virginia was nearly $2 billion higher 
than in 2017. 



West Virginia’s recovery has outpaced that of the U.S. overall. Visitor spending in the state 

stood at 23% above 2019 levels, compared with only 9% nationally.

Spending grew across all sectors led by food and beverage at 8.4%, driven in part by price 

growth of more than 6% in the sector. Spending on recreation followed with 7.0% growth. 

Visitors spent 6.7% more on retail, and lodging spending rose 5.2%, driven by both demand 

growth and rising prices. Spending on transportation was weaker as gas prices were down 

nearly 11% from 2022. 

In 2023, visitor spending in West Virginia 
was 23% higher than in 2019, outpacing 
the U.S. overall, at only 9% higher than 2019 
levels. 

Visitor Spending Trends

West Virginia Visitor Spending and Annual Growth
Amounts in millions, with annual % change in 2023

Source: Tourism Economics

2019 2020 2021 2022 2023

2023 

Growth

% relative 

to 2019

Total visitor spending $5,141 $4,047 $5,156 $5,999 $6,335 5.6% 123.2%

Lodging $696 $498 $716 $803 $846 5.2% 121.5%

Food & beverage $1,387 $1,106 $1,318 $1,535 $1,664 8.4% 120.0%

Retail $1,045 $835 $1,076 $1,214 $1,296 6.7% 124.0%

Recreation $1,287 $964 $1,205 $1,441 $1,542 7.0% 119.9%

Transportation $727 $644 $841 $1,005 $987 -1.7% 135.8%

2019 2020 2021 2022 2023

Total visitors 73.4 57.4 66.0 72.7 75.0

Day 56.6 45.9 51.3 56.7 58.5

Overnight 16.8 11.5 14.7 16.0 16.5

Total visitor spending $5,136 $4,048 $5,159 $5,999 $6,335

Day $3,113 $2,681 $3,240 $3,749 $3,941

Overnight $2,023 $1,367 $1,919 $2,250 $2,394

Per visitor spending $70 $71 $78 $83 $84

Day $55 $58 $63 $66 $67

Overnight $120 $119 $130 $140 $145

West Virginia Visitor Spending by Segment
Visitor volumes and spending in millions, per person spending in $ per person

Source: Tourism Economics

Leisure
90.3%

Overnight
37.8%

Domestic
98.5%

Bus., 9.7%

Day, 62.2%

Int'l, 1.5%

0%

25%

50%

75%

100%

Purpose Day/Overnight Market

West Virginia Spending Share by Segment
Share of market, %

Source: Tourism Economics
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ECONOMIC IMPACT METHODOLOGY



Our analysis of the West Virginia visitor economy begins with direct visitor spending 

and analyzes the downstream effects of this spending on the broader economy. To 

determine total economic impact, we input direct spending into a model of the state 

economy, constructed using an IMPLAN input-output (I-O) model.

IMPLAN remains a nationally recognized and widely used modeling tool, the leading 

provider of economic impact data and analytics software. The model traces the full 

extent of industry impacts as dollars flow through the local economy. 

I-O models represent a profile of an economy by measuring the relationships 

among industries and consumers, quantifying three levels of impact: 

1. Direct impacts: Visitor spending creates direct economic value within a discrete 

group of sectors (such as recreation and transportation). This supports a relative 

proportion of spending, jobs, wages, and taxes within each sector. 

2. Indirect impacts: Each directly affected sector also purchases goods and 

services as inputs (e.g. food wholesalers, utilities) into production. These impacts 

are called indirect impacts or supply-chain effects. 

3. Induced impacts: Lastly, the induced impact is generated when employees 

whose wages are generated either directly or indirectly by visitor spending spend 

those wages in the local economy. This is called the induced impact or income 

effect.

The Tourism Economics model calculates these three levels of impact—direct, 

indirect and induced—for a broad set of indicators, including: 

• Spending

• Wages

• Employment

• Federal Taxes

• State Taxes

• Local Taxes

10

Economic Impact Methodology Economic Impact Framework

DIRECT INDIRECT INDUCED

TOTAL IMPACT

Direct, indirect and induced impacts combine to equal the total economic impact  

Transactions such as 
retail, lodging, 
transportation, 

entertainment, and 
dining occur directly 

between consumers and 
travel businesses

Travel businesses 
purchase goods and 
services from other 
providers creating 

supply chain effects and 
engaging B2B goods 

and services 

Employees of travel 
businesses spend 

wages throughout the 
wider economy, 

generating GDP, jobs 
and tax revenue

SALES JOBS TAXES INCOME

10



ECONOMIC IMPACT



Summary of Business Sales Economic Impacts  

Source: Tourism Economics

Business Sales Impacts by Industry (2023)
Amounts in $ millions

Business Sales Impacts

Visitors contributed a direct impact of $6.3 billion in 2023. This direct impact generated 

$2.4 billion in indirect and induced impacts, resulting in a total economic impact of $8.7 

billion in the West Virginia economy. The total economic impact shows the benefits to the 

broader economy across industries at the indirect and induced levels. 

The total economic impact of $8.7 
billion benefits West Virginians 
working in a wide range of 
industries.

Direct 
Sales/

Visitor 
Spending

Indirect
Sales

=
Total
Sales

$8.7B
Induced

Sales

$1.3B$6.3B $1.1B+ +

Direct

Business 

Sales

Indirect

Business 

Sales

Induced 

Business 

Sales

Total 

Business 

Sales

Total, all industries $6,335 $1,316 $1,102 $8,754

Retail Trade $ 1,625 $24 $119 $1,768

Food & Beverage $ 1,168 $57 $76 $1,301

Recreation and Ent. $ 1,243 $45 $12 $1,300

Lodging $ 979 $0 $2 $982

Gasoline $ 849 $1 $10 $860

Finance, Ins and RE $ 202 $323 $293 $818

Business Services $ 28 $384 $85 $497

Education and Health Care  - $7 $261 $268

Personal Services $ 141 $54 $60 $255

Other Transport $ 99 $72 $24 $195

Communications  - $126 $35 $161

Construction and Utilities  - $105 $39 $144

Wholesale Trade  - $50 $45 $95

Government  - $34 $19 $53

Manufacturing  - $25 $15 $40

Agriculture, Fishing, Mining  - $8 $7 $15

Air Transport  - $1 $1 $2
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47,322 

38,021 
41,669 

44,782 46,002 

16,089 

12,547 
13,525 

13,856 13,569 

2019 2020 2021 2022 2023

Indirect/induced

Direct

Total Employment

Total employment supported by visitor activity increased 1.6% in 2023, recovering to 

59,571 jobs. With the increase, the number of jobs directly supported by visitors remains 

about 3,800 jobs below pre-pandemic levels.

Recovery in visitor-supported jobs has been slower than spending, with visitor-supported 

employment at 97% of pre-pandemic levels compared to spending at 123% of 2019 

spending levels.

Visitor Supported Employment in West Virginia
Amounts in number of total jobs

Source: Tourism Economics

The tourism industry 
in West Virginia 
supported a total 
59,571 local jobs. 
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Summary of Value Added Economic Impacts  

Source: Tourism Economics

Value Added Impacts by Industry (2023)
Amounts in $ millions

Value Added Impacts

Value added is the contribution to state gross domestic product (GDP). Direct visitor 

spending generated a direct impact of $2.4 billion in value added in 2023. This direct 

impact generated additional value added impacts of $1.2 billion in indirect and induced 

impacts, resulting in total value added of $3.6 billion in the state economy. The total 

economic impact is spread across industries in the state economy, not only in those 

directly related to tourism. 

The total value added contribution 
of visitor spending to West 
Virginia’s economy was $3.6 billion 
in 2023. 

Direct 
Value 
added

Indirect
Value added

=
Total

value added

$3.6B
Induced

Value added

$0.6B$2.4B $0.6B+ +

Direct 

GDP

Indirect 

GDP

Induced 

GDP

Total 

GDP

Total, all industries $ 2,363 $ 642 $ 611 $ 3,616

Recreation and Ent. $ 692 $ 16 $ 6 $ 715

Food & Beverage $ 516 $ 32 $ 34 $ 582

Finance, Ins and RE $ 126 $ 152 $ 190 $ 468

Lodging $ 429 $ 0 $ 1 $ 430

Retail Trade $ 329 $ 15 $ 68 $ 412

Business Services $ 7 $ 208 $ 45 $ 260

Personal Services $ 106 $ 39 $ 35 $ 180

Education and Health Care  - $ 4 $ 152 $ 155

Other Transport $ 57 $ 41 $ 12 $ 110

Gasoline $ 101 $ 1 $ 5 $ 106

Construction and Utilities  - $ 40 $ 15 $ 54

Communications  - $ 40 $ 12 $ 52

Wholesale Trade  - $ 26 $ 23 $ 48

Government  - $ 17 $ 9 $ 26

Manufacturing  - $ 6 $ 3 $ 9

Agriculture, Fishing, Mining  - $ 5 $ 3 $ 8

Air Transport  - $ 0 $ 0 $ 1
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Summary of Employment Economic Impacts  

Source: Tourism Economics

Employment Impacts by Industry (2023)
Amounts in number of jobs

Employment Impacts

Visitor activity sustained 46,002 direct jobs in 2023, with an additional 13,569 jobs 

supported from the indirect and induced impacts of visitor activity. The total jobs impact 

recovered to 59,571 in 2023, one of every 15 jobs in the state, when including indirect 

and induced jobs. Visitor spending supports the largest number of jobs in the food and 

beverage industry (16,540).

Visitor spending supports  1-in-15 of 
all jobs in West Virginia, including 
nearly 17,000 jobs in the food and 
beverage industry.

Direct
Jobs

Indirect
Jobs

=
Total
Jobs

59.6K
Induced

Jobs

7.4K46K 6.2K+ +

Direct

Jobs

Indirect

Jobs

Induced

Jobs

Total 

Jobs

Total, all industries 46,002       7,411          6,158          59,571       

Food & Beverage 15,052         700               788               16,540         

Lodging 10,580         3                    26                 10,609         

Recreation and Ent. 9,021            509               155               9,685            

Retail Trade 5,728            204               993               6,925            

Personal Services 2,998            586               601               4,185            

Business Services 176               2,565            542               3,283            

Finance, Ins and RE 345               1,302            487               2,134            

Other Transport 1,320            630               166               2,116            

Education and Health Care -                79                 1,966            2,045            

Gasoline 782               8                    53                 843               

Communications -                264               66                 330               

Wholesale Trade -                152               107               259               

Construction and Utilities -                154               65                 219               

Government -                151               61                 212               

Agriculture, Fishing, Mining -                41                 63                 104               

Manufacturing -                61                 18                 79                 

Air Transport -                2                    1                    3                    
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Summary of Labor Income Economic Impacts  

Source: Tourism Economics

Labor Income Impacts by Industry (2023)
Amounts in $ millions

Labor Income Impacts

Visitor activity generated $1.4 billion in direct labor income and a total of $2.1 billion 

including indirect and induced impacts. Total visitor-generated income in West Virginia in 

2023 increased 5.1% over the prior year. 

Visitor spending drives income 
across industries, including eight 
industries with more than $100 
million in total income.

Direct
Labor Income

Indirect
Labor Income

=
Total

Labor Income

$2.1B
Induced

Labor Income

$0.4B$1.4B $0.3B+ +

Direct

Labor 

Income

Indirect

Labor 

Income

Induced

Labor 

Income

Total

Labor 

Income

Total, all industries $ 1,360 $ 398 $ 319 $ 2,076

Food & Beverage $ 400 $ 21 $ 22 $ 443

Lodging $ 382 $ 0 $ 1 $ 383

Business Services $ 8 $ 172 $ 35 $ 214

Retail Trade $ 170 $ 7 $ 34 $ 212

Recreation and Ent. $ 193 $ 5 $ 3 $ 201

Personal Services $ 92 $ 33 $ 26 $ 151

Education and Health Care  - $ 3 $ 134 $ 137

Other Transport $ 70 $ 37 $ 10 $ 117

Finance, Ins and RE $ 15 $ 56 $ 25 $ 97

Gasoline $ 30 $ 0 $ 2 $ 32

Communications  - $ 19 $ 5 $ 24

Construction and Utilities  - $ 15 $ 6 $ 21

Wholesale Trade  - $ 12 $ 9 $ 21

Government  - $ 12 $ 4 $ 16

Manufacturing  - $ 3 $ 1 $ 5

Agriculture, Fishing, Mining  - $ 1 $ 0 $ 1

Air Transport  - $ 0 $ 0 $ 0
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FISCAL IMPACT



Visitor spending, visitor supported jobs, and business sales generated $1.0 billion in 

government revenues in 2023. State and local taxes alone tallied $598 million.

Each household in West Virginia would need to be taxed an additional $835 to 

replace the visitor-generated taxes received by state and local government in 2023. 

Fiscal (Tax) Impacts
Amounts in millions

Source: Tourism Economics

Visitor spending 
reduces the tax 
burden by nearly 
$835 per 
household in 
West Virginia.

Fiscal Impacts

2022 2023

2023 

Growth

Total Tax Revenues $982.0 $1,025.6 4.4%

Federal Taxes $406.4 $427.7 5.2%

Personal Income $120.4 $126.9 5.4%

Corporate $37.3 $39.4 5.7%

Indirect Business $83.3 $87.6 5.1%

Social Insurance $165.5 $173.9 5.1%

State Taxes $343.3 $352.7 2.7%

Sales $249.7 $264.4 5.9%

Personal Income $45.4 $38.2 -15.9%

Corporate $10.0 $10.6 5.7%

Excise and Fees $37.4 $38.7 3.5%

Property $0.7 $0.7 6.2%

Local Taxes $232.2 $245.1 5.5%

Sales $12.7 $13.5 6.7%

Bed Tax $39.4 $41.2 4.6%

Excise and Fees $23.0 $24.2 5.4%

Property $157.2 $166.2 5.7%
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ECONOMIC IMPACT IN CONTEXT



Source: Tourism Economics

$6.3B VISITOR SPENDING

The $6.3 billion in visitor spending 
means that more than $17 million was 
spent every day by visitors to West 
Virginia, on average.

$2.1B LABOR INCOME

The $2.1 billion in total income 
generated by tourism is the equivalent 
of $2,900 per household, on average, in 
the state.

59,571 JOBS

The number of jobs sustained by 
tourism supports nearly 7% of all jobs in 
the state, when including indirect and 
induced jobs. 

$1.0B TOTAL TAXES GENERATED

In 2023, tourism generated $1.0 billion in total 
taxes revenues. State and local taxes alone 
generated by tourism would be enough to 
fund 11,800 teacher salaries, or all 1,400 local 
police officers’ salaries 7 times over, using 
average industry wages in the State.

Tourism Employment Intensity
Amounts in percentage of total industry employment, direct only

20

Tourism is an economic driver for 
West Virginia.

Visitors sustain nearly all employment in the lodging sector, more than 58% 

of recreation employment, and 27% of food services employment.

  

Economic Impact In Context

93.2%

58.3%

26.9% 5.9% 5.1%

Lodging Recreation Food Retail All industries
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Source: Tourism Economics

Visitor Spending Timeline (2023)
Amounts in $ millions

Regional Findings

In 2023, visitor spending continued 
to expand in all regions of West 
Virginia.

2019 2020 2021 2022 2023

Eastern Panhandle 927.4 701.6 982.7 1,166.3 1,216.5

Hatfield-McCoy Mountains 314.9 270.7 354.1 405.9 433.5

Metro Valley 866.1 670.0 802.0 974.6 1,050.1

Mid-Ohio Valley 244.7 186.8 255.3 287.8 306.2

Mountain Lakes 194.6 150.3 194.1 229.7 241.4

Mountaineer Country 707.0 525.7 630.1 754.2 796.0

New River/Greenbrier Valley 676.9 550.1 811.2 884.4 924.5

Northern Panhandle 837.2 614.7 751.9 854.1 906.1

Potomac Highlands 321.1 299.5 386.3 441.7 460.6

West Virginia 5,089.9 3,969.4 5,167.7 5,998.6 6,335.0

Region
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Source: Tourism Economics

Direct Spending by Region (2023)
Amounts in $ millions

Regional Findings

In 2023, visitor-supported 
employment grew in all regions 
of West Virginia

Food &

Lodging beverages Retail Recreation Transport Total

Eastern Panhandle 110.7 296.6 472.4 189.6 147.3 1,216.5

Hatfield-McCoy Mountains 56.1 113.7 71.0 100.2 92.6 433.5

Metro Valley 107.9 262.9 247.1 238.1 194.0 1,050.1

Mid-Ohio Valley 24.2 80.8 50.4 84.5 66.3 306.2

Mountain Lakes 39.2 67.6 33.8 48.0 52.8 241.4

Mountaineer Country 89.2 232.5 134.7 207.9 131.7 796.0

New River/Greenbrier Valley 198.4 237.6 192.3 177.0 119.2 924.5

Northern Panhandle 119.5 239.8 267.7 165.5 113.6 906.1

Potomac Highlands 100.4 132.9 72.8 84.8 69.7 460.6

West Virginia 845.7 1,664.3 1,542.3 1,295.6 987.1 6,335.0

Region
Direct Total Direct Total

Eastern Panhandle 6,639 8,386 10.0% 242.6 349.7 104.9       1,362

Hatfield-McCoy Mountains 3,146 4,028 5.3% 71.8 111.8 39.0          429

Metro Valley 8,491 11,423 5.1% 233.9 382.1 101.6       684

Mid-Ohio Valley 1,775 2,452 3.3% 55.8 92.0 27.6          441

Mountain Lakes 1,911 2,457 6.1% 61.7 91.8 23.9          618

Mountaineer Country 7,754 10,122 5.8% 183.1 292.3 80.6          668

New River/Greenbrier Valley 6,879 8,726 10.9% 239.7 348.0 93.3          1,342

Northern Panhandle 5,730 7,431 9.4% 175.4 267.3 83.1          1,364

Potomac Highlands 3,678 4,546 7.8% 95.7 141.3 43.8          931

West Virginia 46,002 59,571 6.7% $1,359.7 $2,076.3 $597.9 $835

Tax Savings 

$ Per HH
Region

Share of 

Region

State/Local 

Taxes $ mils

Income, $ milsEmployment

Impacts by Region (2023)

Source: Tourism Economics
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Mineral 23.4 19.4 25.1 29.6 30.7

Mingo 26.3 24.3 33.2 41.1 42.0

Monongalia 325.9 231.3 297.8 370.2 394.1

Monroe 8.8 7.0 8.4 10.1 10.8

Morgan 24.7 25.6 45.0 58.1 60.8

Nicholas 31.4 26.4 34.0 39.4 41.4

Ohio 505.8 357.0 436.3 497.4 537.1

Pendleton 9.6 9.5 13.3 14.6 16.2

Pleasants 7.0 5.2 6.3 7.3 7.5

Pocahontas 94.4 88.0 122.0 147.9 148.9

Preston 29.7 24.3 30.6 36.5 37.3

Putnam 105.3 77.4 97.5 122.0 123.6

Raleigh 255.4 202.0 282.8 309.8 313.3

Randolph 70.9 56.0 70.9 78.2 78.8

Ritchie 7.6 7.0 8.4 9.3 9.5

Roane 5.6 5.1 6.6 8.9 9.1

Summers 23.5 21.0 24.8 29.6 30.1

Taylor 7.6 5.9 7.4 7.9 8.2

Tucker 61.3 68.9 81.6 80.0 85.3

Tyler 5.0 4.2 5.1 5.8 6.0

Upshur 36.4 26.4 29.0 36.4 36.9

Wayne 26.6 22.2 29.5 33.7 34.9

Webster 7.7 6.3 8.6 9.7 9.7

Wetzel 65.5 46.9 52.1 65.9 71.7

Wirt 2.4 2.0 2.7 3.2 3.2

Wood 169.9 129.2 181.0 205.3 219.8

Wyoming 16.2 14.0 18.9 19.6 20.3

2021 2022 2023County 2019 2020

Barbour 10.2 8.3 10.5 12.3 12.9

Berkeley 202.0 185.2 230.8 273.7 279.5

Boone 12.2 10.0 12.4 14.0 14.4

Braxton 31.0 20.7 23.5 26.2 26.9

Brooke 23.2 20.0 24.3 26.6 27.6

Cabell 248.8 187.7 241.8 293.0 292.6

Calhoun 3.7 3.1 4.1 4.4 3.9

Clay 4.7 3.9 4.8 5.6 5.8

Doddridge 4.5 3.6 4.0 5.5 5.7

Fayette 103.7 93.7 140.1 161.9 170.6

Gilmer 6.2 5.1 6.5 7.5 7.7

Grant 14.2 17.2 19.9 19.8 21.2

Greenbrier 285.5 226.4 355.1 373.0 399.6

Hampshire 25.4 21.7 26.9 30.8 33.0

Hancock 213.6 168.4 210.9 229.6 234.3

Hardy 21.8 18.7 26.5 40.7 46.7

Harrison 236.8 172.0 187.1 209.3 222.5

Jackson 48.3 35.1 46.1 49.3 53.2

Jefferson 700.7 490.7 706.8 834.5 876.2

Kanawha 504.1 397.4 453.6 549.1 624.2

Lewis 77.1 61.6 87.7 104.9 112.9

Lincoln 6.2 5.5 6.8 7.8 8.7

Logan 71.2 68.5 84.5 91.4 91.7

McDowell 12.5 9.7 13.3 15.1 18.2

Marion 92.3 80.3 92.6 112.6 115.4

Marshall 24.2 18.2 23.2 28.7 29.3

Mason 7.9 7.4 9.2 10.6 9.6

Mercer 143.7 116.6 155.5 183.2 203.6

County 2019 2020 2021 2022 2023

Source: Tourism Economics

Visitor Spending Timeline
Amounts in $ millions
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County Findings
Visitor Spending Timeline
Amounts in $ millions

Source: Tourism Economics
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Visitor Spending by County and Category
Amounts in $ millions
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County Findings
Visitor Spending by County and Category
Amounts in $ millions

Source: Tourism Economics

West Virginia $845.7 $1,664.3 $1,542.3 $1,295.6 $987.1 $6,335.0

Barbour $0.59 $3.99 $1.94 $3.05 $3.29 $12.86

Berkeley $35.75 $80.32 $52.11 $60.73 $50.63 $279.53

Boone $0.46 $3.81 $2.01 $1.59 $6.53 $14.39

Braxton $3.49 $5.98 $2.61 $6.44 $8.40 $26.92

Brooke $1.64 $8.43 $5.52 $6.32 $5.73 $27.64

Cabell $45.45 $68.18 $59.19 $72.88 $46.90 $292.60

Calhoun $0.26 $1.36 $0.31 $0.65 $1.28 $3.86

Clay $0.40 $1.87 $0.36 $1.09 $2.11 $5.84

Doddridge $0.48 $2.82 $0.51 $1.13 $0.71 $5.66

Fayette $31.92 $35.47 $59.09 $20.90 $23.26 $170.64

Gilmer $0.46 $3.10 $1.50 $1.01 $1.66 $7.74

Grant $3.05 $4.96 $2.71 $4.91 $5.54 $21.18

Greenbrier $104.49 $110.24 $86.22 $58.90 $39.75 $399.60

Hampshire $4.01 $13.23 $3.84 $3.99 $7.88 $32.95

Hancock $13.52 $63.66 $93.16 $36.09 $27.91 $234.34

Hardy $8.64 $12.41 $8.84 $7.80 $8.98 $46.66

Harrison $27.55 $54.56 $47.73 $60.05 $32.55 $222.45

Jackson $6.25 $16.49 $8.29 $9.15 $13.06 $53.24

Jefferson $61.86 $200.69 $410.61 $117.21 $85.83 $876.20

Kanawha $49.27 $160.44 $165.15 $146.49 $102.90 $624.25

Lewis $24.45 $30.36 $18.38 $21.03 $18.65 $112.87

Lincoln $0.22 $3.02 $1.29 $1.20 $2.96 $8.69

Logan $14.41 $25.99 $13.09 $20.88 $17.31 $91.67

McDowell $1.56 $4.79 $2.24 $4.34 $5.22 $18.15

Marion $13.81 $32.10 $22.30 $22.99 $24.18 $115.39

Marshall $1.95 $9.85 $7.32 $3.71 $6.46 $29.28

Mason $0.05 $1.05 $1.29 $2.26 $4.96 $9.61

Mercer $32.11 $52.23 $36.15 $50.02 $33.05 $203.56

Transport TotalRecreation RetailGeography Lodging
Food and 

beverage

Source: Tourism Economics

West Virginia $845.7 $1,664.3 $1,542.3 $1,295.6 $987.1 $6,335.0

Mineral $3.20 $8.04 $4.22 $8.72 $6.53 $30.71

Mingo $4.07 $12.15 $5.93 $10.03 $9.79 $41.97

Monongalia $43.60 $127.37 $53.44 $111.85 $57.87 $394.13

Monroe $1.11 $4.28 $1.50 $1.81 $2.11 $10.81

Morgan $13.07 $15.55 $9.64 $11.67 $10.88 $60.81

Nicholas $4.53 $11.69 $6.73 $7.93 $10.49 $41.38

Ohio $87.86 $136.67 $150.82 $101.31 $60.42 $537.08

Pendleton $2.83 $3.63 $3.89 $2.71 $3.09 $16.15

Pleasants $0.24 $2.55 $1.24 $1.46 $1.97 $7.46

Pocahontas $38.15 $45.30 $27.63 $23.51 $14.32 $148.91

Preston $2.70 $9.25 $7.29 $7.91 $10.17 $37.33

Putnam $13.17 $33.22 $21.53 $16.50 $39.21 $123.62

Raleigh $54.46 $80.07 $41.68 $89.98 $47.15 $313.34

Randolph $13.43 $19.03 $13.63 $16.84 $15.90 $78.83

Ritchie $0.34 $2.85 $1.49 $1.14 $3.64 $9.46

Roane $0.67 $2.56 $1.41 $1.40 $3.08 $9.12

Summers $6.44 $7.54 $3.80 $5.44 $6.91 $30.12

Taylor $0.50 $2.36 $1.47 $0.89 $2.98 $8.20

Tucker $27.09 $26.34 $8.07 $16.29 $7.47 $85.25

Tyler $0.45 $2.24 $0.67 $0.64 $2.03 $6.03

Upshur $4.16 $11.40 $3.80 $9.25 $8.29 $36.91

Wayne $1.33 $7.56 $8.28 $8.17 $9.51 $34.85

Webster $1.75 $3.14 $0.37 $1.27 $3.16 $9.69

Wetzel $14.06 $18.97 $10.25 $17.43 $11.02 $71.74

Wirt $0.03 $0.58 $0.39 $0.63 $1.56 $3.19

Wood $16.42 $54.39 $37.28 $70.04 $41.71 $219.84

Wyoming $1.91 $4.18 $2.05 $3.94 $8.19 $20.26

Geography Lodging
Food and 

beverage
Recreation Retail Transport Total
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Direct Total Direct Total

West Virginia 46,002 59,571 6.6% $1,359,724 $2,076,321 $597,857 $791

Barbour County 75 108 1.8% $2,169 $3,859 $1,111 $192

Berkeley County 2,510 3,223 5.9% $69,105 $103,497 $27,565 $568

Boone County 64 98 1.7% $1,986 $3,729 $1,056 $132

Braxton County 149 197 3.9% $4,936 $7,542 $2,352 $515

Brooke County 140 211 2.2% $5,012 $8,891 $2,405 $251

Cabell County 2,681 3,704 5.6% $61,922 $106,689 $29,315 $754

Calhoun County 45 64 2.3% $1,299 $2,151 $391 $162

Clay County 28 39 1.4% $957 $1,569 $462 $161

Doddridge County 89 108 4.1% $2,649 $3,617 $679 $289

Fayette County 1,321 1,655 11.6% $40,077 $57,879 $16,273 $1,021

Gilmer County 45 59 2.0% $1,709 $2,521 $670 $314

Grant County 161 206 3.5% $3,604 $5,652 $1,908 $459

Greenbrier County 2,908 3,562 18.8% $123,033 $171,113 $41,727 $2,834

Hampshire County 165 223 2.7% $5,496 $8,697 $2,748 $341

Hancock County 956 1,208 9.9% $37,288 $53,034 $18,795 $1,447

Hardy County 294 367 4.4% $8,434 $12,509 $4,337 $756

Harrison County 2,269 2,931 6.0% $58,629 $90,779 $23,344 $902

Jackson County 309 403 3.1% $9,103 $14,072 $4,641 $416

Jefferson County 3,776 4,714 17.7% $164,454 $232,711 $71,877 $3,347

Kanawha County 4,756 6,272 5.0% $144,011 $228,699 $60,393 $782

Lewis County 974 1,214 14.5% $30,888 $44,531 $11,826 $1,729

Lincoln County 46 68 1.8% $1,317 $2,467 $696 $89

Logan County 644 844 6.6% $12,900 $20,715 $8,227 $665

McDowell County 115 148 3.0% $3,272 $5,146 $1,554 $237

Marion County 989 1,300 5.2% $22,727 $36,528 $10,820 $469

Marshall County 357 467 3.3% $8,397 $13,340 $2,934 $243

Mason County 49 92 1.0% $1,541 $3,669 $782 $77

Mercer County 1,569 1,938 7.1% $39,095 $57,448 $19,483 $796

State/Local 

Taxes $ ths

Tax Savings 

$ Per HH

Share of 

Region
Geography

Employment Income, $ ths

Impacts by County
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County Findings
Impacts by County

Source: Tourism EconomicsSource: Tourism Economics

Direct Total Direct Total

West Virginia 46,002 59,571 6.6% $1,359,724 $2,076,321 $597,857 $791

Mineral County 279 371 3.0% $7,078 $11,433 $3,046 $289

Mingo County 282 368 5.7% $5,139 $8,457 $3,518 $387

Monongalia County 3,865 5,071 6.4% $85,522 $139,918 $40,357 $913

Monroe County 74 95 2.2% $2,059 $3,124 $952 $207

Morgan County 353 449 8.4% $8,993 $13,481 $5,508 $781

Nicholas County 280 372 3.8% $8,608 $13,452 $3,682 $382

Ohio County 3,537 4,632 13.3% $110,270 $170,753 $51,618 $2,952

Pendleton County 205 245 9.1% $2,626 $3,881 $1,496 $633

Pleasants County 61 83 2.5% $1,754 $2,872 $693 $253

Pocahontas County 1,142 1,335 29.1% $33,879 $48,357 $13,522 $4,582

Preston County 403 514 4.3% $9,681 $14,623 $3,548 $281

Putnam County 1,005 1,355 4.6% $26,470 $43,077 $11,150 $498

Raleigh County 2,442 3,236 7.7% $69,716 $108,539 $31,658 $1,077

Randolph County 680 889 6.1% $14,988 $23,638 $7,416 $716

Ritchie County 52 74 1.5% $1,665 $2,819 $759 $233

Roane County 55 88 1.8% $1,853 $3,579 $800 $146

Summers County 134 178 4.8% $4,824 $7,353 $2,697 $551

Taylor County 64 90 1.6% $1,675 $2,939 $713 $106

Tucker County 752 910 21.9% $19,612 $27,132 $9,284 $3,274

Tyler County 82 106 3.7% $1,675 $2,690 $580 $197

Upshur County 345 459 4.1% $12,868 $19,401 $4,021 $422

Wayne County 278 362 3.0% $4,865 $8,204 $2,813 $188

Webster County 90 117 5.7% $1,766 $2,815 $841 $279

Wetzel County 658 807 13.8% $12,733 $18,568 $6,779 $1,157

Wirt County 19 28 1.9% $261 $620 $221 $103

Wood County 1,234 1,712 3.6% $39,906 $65,912 $20,138 $567

Wyoming County 148 202 3.3% $3,227 $5,627 $1,677 $217

State/Local 

Taxes $ ths

Tax Savings 

$ Per HH

Share of 

Region
Geography

Employment Income, $ ths
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APPENDIX B



Term Description

Lodging Includes visitor spending in the accommodation sub-sector. This 

includes food and other services provided by hotels, rentals and 

similar establishments.

Food and 

beverage

Includes all visitor spending on food & beverages, including at 

restaurants, bars, grocery stores and other food providers.

Recreation Includes visitors spending within the arts, entertainment and recreation 

sub-sector.

Shopping

Includes visitor spending in all retail sub-sectors within the local 

economy.

Local transport

Includes visitor spending on local transport services such as taxis, 

limos, trains, rental cars, buses, and the local share of air 

transportation spending.

Service stations Visitor spending on gasoline. 

Second homes

Where applicable, spending associated with the upkeep of seasonal 

second homes for recreational use as defined by the Census Bureau.

Term Description

Direct Impact

Impacts (business sales, jobs, income, and taxes) created directly 

from spending by visitors to a destination within a discreet group of 

tourism-related sectors (e.g. recreation, transportation, lodging). 

Indirect Impact

Impacts created from purchase of goods and services used as inputs 

(e.g. food wholesalers, utilities, business services) into production by 

the directly affected tourism-related sectors (i.e. economic effects 

stemming from business-to-business purchases in the supply chain).

Induced Impact

Impacts created from  spending in the local economy by employees 

whose wages are generated either directly or indirectly by visitor 

spending.

Employment

Employment is measured by the Bureau of Economic Analysis (BEA) 

and Bureau of Labor Statistics (BLS) definitions, and captures full-

time and part-time jobs, which includes salary and wage employees 

and proprietors.

Labor income 
Income (wages, salaries, proprietor income and benefits) supported 

by visitor spending.

Value Added 
(GDP)

The economic enhancement a company gives its products or services 

before offering them to customers.

Local Taxes

City and County taxes generated by visitor spending. This includes 

any local sales, income, bed, usage fees, licenses and other revenues 

streams of local governmental authorities – from transportation to 

sanitation to general government.

State Taxes

State tax revenues generated by visitor spending. This will include 

sales, income, corporate, usage fees and other assessments of state 

governments.

Glossary – Spending Definitions Glossary – Economic Impact Definitions
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For more information, questions on the report or other general inquiries, 
please reach out to the team at admin@tourismeconomics.com. 

Oxford Economics was founded in 1981 as a commercial venture with Oxford University’s 

business college to provide economic forecasting and modelling to UK companies and 

financial institutions expanding abroad. Since then, we have become one of the world’s 

foremost independent global advisory firms, providing reports, forecasts and analytical tools 

on 200 countries, 100 industrial sectors and over 3,000 cities. Our best-of-class global 

economic and industry models and analytical tools give us an unparalleled ability to forecast 

external market trends and assess their economic, social and business impact. 

Oxford Economics is an adviser to corporate, financial and government decision-makers and 

thought leaders. Our worldwide client base comprises over 2,000 international organizations, 

including leading multinational companies and financial institutions; key government bodies 

and trade associations; and top universities, consultancies, and think tanks.

This study was conducted by the Tourism Economics group within Oxford Economics. 

Tourism Economics combines an understanding of traveler dynamics with rigorous 

economics in order to answer the most important questions facing destinations, investors, 

and strategic planners. By combining quantitative methods with industry knowledge, Tourism 

Economics designs custom market strategies, destination recovery plans, forecasting 

models, policy analysis, and economic impact studies. 

Oxford Economics employs 600 full-time staff, including 300 professional economists and 

analysts. Headquartered in Oxford, England, with regional centers in London, New York, and 

Singapore, Oxford Economics has offices across the globe in Belfast, Chicago, Dubai, Miami, 

Milan, Paris, Philadelphia, San Francisco, and Washington DC. 

About the Research Team
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