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About Longwoods International

• Established in 1978 as consultancy-focused 
research company

• Tourism since 1985
• Travel USA ® since 1990

Ø Longwoods Travel USA® is now the largest survey of U.S. travel behavior, yielding an in-
tab sample of over 325,000 person trips.  The sample is selected and weighted to be 
representative of the U.S. adult population. 



Base: 2018 Overnight  Person-Trips
Total Size of U.S. Overnight Travel Market
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Total Size of U.S. Overnight Travel Market



Base: 2018 Overnight  Person-Trips
Day and Overnight Trips

75% Day

25% Overnight



Main Purpose of Trip

West Virginia's Overnight Trip Characteristics
Base: 2018 Overnight  Person-Trips

• VFR is the main motivator 
for travel overall

• Marketable trips can be 
influenced



Base: 2018 Overnight  Person-Trips
Overnight Travel State of Origin



Base: 2018 Overnight  Person-Trips
Overnight Travel DMA of Origin



Main Purpose of Trip

West Virginia's Day Trip Characteristics
Base: 2018 Day  Person-Trips

• VFR is still the main reason 
for travel but its down 11% 
compared to overnight trips

• Touring and Shopping make 
up more day trips



Base: 2018 Day  Person-Trips
Day Travel State of Origin



Base: 2018 Day Person-Trips
Day Travel DMA of Origin



Base: 2018 Overnight  Person-Trips
Overnight Travel: Total Nights Away



Base: 2018 Overnight  Person-Trips
Overnight Travel: Nights in West Virginia



Base: 2018 Overnight  Person-Trips
Overnight Travel: Transportation



Base: 2018 Overnight  Person-Trips
Overnight Travel: Accommodations



Overnight Travel: Activities

Activities and Experiences (Top 10)

Activities of Special Interest (Top 5)
West Virginia

Activities of Special Interest (Top 5)
U.S. Norm

Base: 2018 Overnight  Person-Trips



Day Travel: Activities

Activities and Experiences (Top 10)

Activities of Special Interest (Top 5)
West Virginia

Activities of Special Interest (Top 5)
U.S. Norm

Base: 2018 Day  Person-Trips



% Very Satisfied with Trip

Overnight Travel: Satisfaction
Base: 2018 Overnight  Person-Trips

Satisfaction is high 
with essential trip 
elements



Base: 2018 Overnight  Person-Trips
Overnight Travel: Past Visitation

What about new 
visitors?



Demographics
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Overnight Traveler Day Traveler
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Demographics

Overnight Traveler Day Traveler



• Opportunities

• Day trips     Overnight trips

• Focus on marketable trips

• Repeat visitors versus new

A few thoughts….



Thank you!


